Publicizing the
Mpowerment Project

Objectives

Toexplain how todevelop and implemen tapublicit yplan that eff ectively reaches young gay/
bisexual men and promo testhe Project and it s activitie s.

Forthe Mpowe rment Proje ct to be tr ulyacommuni tywide HIV prevention program, asmany
young gay/bise xual men aspossible must learn aboutthe Proje ct and itsactivities. Thus,
effe ctive publi city is an impo rt ant Core Hement to help the Proje ct achie veits mission of
reducing unsafe sex among young gay/bi sexual men in the communi ty.

The most effe ctive publi city campaigns : 1)use mul tiple strategies, 2) haveclear goals,
3)reach all segmen tsof the target audien ce, 4) aretimel yand ongoing , and 5) placea
Publicit y Coordinator or volun teer(s)in charge of implemen tation. In order to publicize the
Project successfully , it is impor tant to select the most appropriate messages to send out and
decide how best to conveythem. Weencourage being ascreative and thorough aspossible in
publicizing the Project . The best suggestions will lik ely come fr om the Core Group and other
volun teerswho aremost familia rwith their own communi ty.

Whaty R X fiedQn the Appendix tothis module

Figure 10.1 Sample Logo Contest Announc ement .

Figure 10.2 Sample Event Timeline .

Figure 10.3 Publicit y Plan.

Figure 10.4 Sample Magazine Article writ ten by a Project Coordinator in Dayton, Ohio.
Figure 10.5 Sample Newspaper Ads.



